Please note that the syllabus (readings, speakers, assignments) for this class changes
each time I teach the class, this is just one example.
Public Interest laWYering: Theory and Practice. Fall 2012

Professor Aliza Kaplan
Phone: 503-768-6721

Office: Wood Hall 136

Email: akaplan@lclark.edu
Class: Thursdays 10 a.m.-12 p.m. in Smith (Wood Hall)
Course Objectives: This course will address the theory and practice of public interest
work and help you to develop some of the writing and advocacy skills needed to
conduct a public interest law practice. We will discuss various models of public interest
lawyering and ethical issues confronting lawyers in this area. You will also have the
opportunity to draft various documents essential to a pUblic interest practice, both in a
litigation (affidavit, motion) and a non-litigation (letter, press release, fundraising
proposal) context. Some of the assignments will be done individually, and some with a
partner, as working with others is a central part of "real world" lawyering.
Creating a space for open and productive class discussion is an important goal of the
course. We will sometimes be discussing controversial topics on which there are a
variety of opinions. All views are welcomed and constructive and respectful
disagreement is encouraged. Preparation, attendance and participation are important.
Attendance Policy: As this is a seminar course where everyone is needed for in-class
discussion and participation, you may not miss more than two classes in the semester.
You must also inform me in advance of class (preferably at least 24 hours in advance) if
you plan to be absent (seriou$ emergencies excluded).
I look forward to the semester together!
Readings:
Except where noted, you will be responsible for obtaining the readings yourself from
Westlaw, Lexis or another online source. Please let me know if you have any problems
locating any of the readings as soon as possible. Beginning in the second class, I will be
assigning "readers" to be responsible for the assigned readings in each class.
Assignments:
The assignments for this course carry the following grade values:

•

Assignment #1 (Affidavit) .............................................................................. 10%

•

Assignment #2 (Persuasive Memorandum of Law) ........................................ 30%

•

Assignment #3 {Press Release and Outline of Media Strategy} •••••••••••.••.••••••• 10%

1

Please note that the syllabus (readings, speakers, assignments) for this class changes
each time I teach the class, this is just one example.
•

Assignment #4 (Fundraising Donor Solicitation Letter) ••••••••••••••••••••••••••••••••••• 20%

•

Assignment #5 (Oral Presentation) .................................................................... 20%

•

In'-class exercises and class participation ....................................................... 10%

** Assignments 3, 4 and 5 will be done and graded in pairs.
All assignments should be submitted by 5 p.m. on the day they are due. To preserve
anonymity, when possible, they should be em ailed to my assistant in MS Word (Jovana
Anderson at jkanderson@lclark.edu). No hard copy is necessary for most assignments.
If you need an extension, please request one before the assignment is due. Where
appropriate, writing assignments must be within the specified page limits and must be
double-spaced in 12-point'Times New Roman or Calibri font and have 1-inch top,
bottom, left, and right margins.
E-mail and the Course Web Page:
Given everyone's different schedules, I will be relying on e-mail to communicate with
you. Announcements about class assignments and other class information will be
posted this way. I will answer all emails within 24-48 hours. Of course, you can also
always make an appointment to meet with me.
Please make certain to add "Public Interest Lawyering (Fall 2012)" to your list of courses
on the TWEN website. This course web page contains the syllabus, assignments, and
other course materials.
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COURSE SCHEDULE

Please nate that the following schedule is tentative and subject to change as the
semester progresses. Reading assignments correspond to the week that they are due.

September 6, Week 1: Introduction to Public Interest Law: What Does it Mean to
Practice Public Interest Law and Who Defines Public Interest?
Readings:
William P. Quigley, Letter to a Law Student Interested in Social Justice, 1 DEPAUL J. FOR
Soc. JUST. 7 (2007)
Michael Steinberg, Why I Chose Public Service Over Private Practice, 85 MI BARJNL. 28
(2006)
September 13, Week 2: Public Interest Clients: Hearing your Client's Voice and
Bridging Divides of Difference
Readings:
Ruth Buchman & Louise G. Trubek, Resistances & Possibilities: A Critical & Practical Look
at Public Interest Lawyering, 19 N.Y.U. REV. L. & Soc. CHANGE 687, 687-92, 704-13 (1992)
Nancy D. Polikoff, Am I My Client?: The Role Confusion of Lawyer Activist, 31 HARV. C.R.c.L. L. REV. 443 (1996)
Lucie E. White, Subordination, Rhetorical Survival Skills, and Sunday Shoes: Notes on the
Hearing of Mrs. G., 38 BUFF. L. REV. 1-5, 19-58 (1990)
September 20, Week 3: Client Interviewing and Drafting Affidavits (How to write and
Affidavit and In-Class Interview)
Readings:
Stacy Cap low, Putting the "1" in Wr*t*ng: Drafting an A/Effective Personal Statement to
Tell a Winning Refugee Story, 14 LEGAL WRITING: J. LEGAL WRITING INST. 249 (2008)
Linda F. Smith, Interviewing Clients: A Linguistic Comparison of the "Traditional"
Interview and the "Client Centered" Interview, 1 CLINICAL L. REV. 541, 541-44
(Introduction), 549-75 (The Study), 583-89 (Conclusion) (1995)
Handout: Interviewing Clients, Affidavit Assignment, Affidavit Sample
th
Assignment 1 (Affidavit) -due Sunday, September 30 by 5 p.m.
September 27, Week 4: Ethics in Public Interest Lawyering
Guest Speaker: Helen Hierschbiel, General Counsel, Oregon State Bar
Readings:
Model Rules of Profl Responsibility: Preamble, R. 1.2, R. 1.7, R. 6.1, R. 6.3, 1 R. 6, R.
1.14, R. 1.16, R. 3.3
Nicole M. Brown, NAACP V. BUTTON: The Troubling Intersection of the Civil Rights
Movement and Public Interest Law, 24 GEO. J. LEGAL ETHICS 479 (2011)
Martha F. Davis, Human Rights and the Model Rules of Professional Conduct:
Intersection and Integration, 42 COLUM. HUM. RTS. L. REV. 157 (2010)
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Kevin Johnson, Lawyering for Social Change: What's a Lawyer ta Do?, 5 MICH. J. RACE & L.
201(1999)
October 4, Week 5: Motion Practice (How to write a persuasive memorandum of
law)
Readings:
Scott L. Cummings & Deborah L. Rhode, Public Interest Litigation: Insights From Theory
and Practice, 36 FORDHAM URB. L. J. 603-28 (2009) (you will read the second half of this
article in a Week 8)
David Luban, Taking Out the Adversary: The Assault on Progressive Public-Interest
Lawyers, 91 CAL. L. REV. 209 (2003)
Assignment 2 (Memo of Law)-due Wednesday, October lih by 5 p.m.

October 11, Week 6: Public Interest Strategies: Competing Models in Serving the
Public Interest (Issues for Memorandum Assignment)
Guest Speaker: Michael Dale, Executive Director, Northwest Worker's Justice Project
Readings:
Carrie Menkel-Meadow, When Litigation is Not the Only Answer: Consensus Building
and Mediation as Public Interest Lawyering, 10 Wash. U. J. L. & POL'y 37 (2002)
Rose Cuison Villazor, Community Lawyering: An Approach to Addressing Inequalities in
Access to Health Care for Poor, of Color and Immigrant Communities, 8 N.Y.U. J. LEGIS. &
PUB. POLly 35 (2004-2005)
October 18, Week 7: The Media: Advocacy, Strategizing, Talking Points (plus Writing a
Press Release)
Guest Speaker: Tony Green, former Director of Communications, State of Oregon,
Department of Justice; former journalist, The Oregonian
Readings:
The Trayvon Martin/George Zimmerman case:
http:Uwww.nytimes.com/2Q12/03/26/business/media!for-martins-case-a-Iong-routeto-national-attention.html?pagewanted=all
http://blogs.fi ndlaw.com/technologist/2012/05/zimmermans-lawver-launches-un usualsoci aI-media-strategy. htm I
http://parkscru mp.com/trayvon-martin-story-found-the-media/
Background readings related to guest speaker:
The AI Haramain case:
http://www.newyorker.com/ reporting/2008/ 04/ 28! 080428fa fact keefe
http://a rticles.cnn .com/ 2012-08-08/j ustice!just ice w arrantless-wireta p-Iawsu itdismissed 1 appea ls-court-federal-court-al-haramain-islamic-foundation
The Cannon case:
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http://projects.registerguard.com/csp/cms/sites/web/news/cityregion/2427366941/cannon-evidence-attorney-butterfield-freed.csp
httrd./ www.katu.com/ news/ local/132015398.html
The Long case:
http://www.oregonlive.com/politics/index.sg[20ill03/investigation by oregon depar
t.htm l
http://www.oregonlive.com/portland/index.ssf/2012/09/bar_dismisses_complaint_agai
ns.html
Assignment 4 (Media Strategy) Distributed-due Wednesday, October 24th by 5 p.m.
Octob~r

25, Week 8: Fundraising For and At Your Public Interest Job
Readings:
Scott L. Cummings & Deborah L. Rhode, Public Interest Litigation: Insights From Theory
and Practice, 36 Fordham Urb. l. J. 628-end (2009) (you read the first half of this article
in a Week 5)
Explore the Foundation Center's website at http://foundationcenter.org/ and its free
tutorials (http://foundationcenter.org/getstarted/training/online/), webinars, (http://w
ww.grantspace.org/Classroom), and instructional
videos (http://foundationcenter.org/getstarted/training/video/gsb.html).
Come to class prepared to discuss in detail at least two of these sources and how they
may be helpful to your (or any) public interest organization's fundraising efforts.
Assignment 4 (Donor Solicitation Letter) Distributed-due Sunday, November 4th
by 5 p.m.
November 1, Week 9: Practice Areas in Public Int~rest Lawyering
Readings:
Scott L. Cummings, The Future of Pubic Interest Law, 33 U. ARK. UTILE ROCK L. Rev. 355
(2011)
Deborah L. Rhode, Public Interest Law: The Movement at Midlife, 60 STAN. L. REV. 2027,
2032-end (2008)
Public Interest Career Guides available at
http://www.law.harvard.edu/current/careers/opia/toolkitfguides/career-and-specialtyguides.html under "Specialty Career Guides." Skim at least two guides in areas of
interest to you in preparation for class.
Personal Reflections of Public Interest Lawyering & Burn Out: How to Avoid it or Deal
with it
Readings:
Bryan Lonegan, My Hands Are Tied, N.Y. TIMES, November 7, 2004,
http://query.nytimes.com/gst/fullpage.html?res=950CElD9163CF934A35752C1A9629C
8B63
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Abbe Smith, Too Much Heart and Not Enough Heat: The Short Life and Fractured Ego of
the Empathic, Heroic Public Defender 37 U.c. DAVIS L. REV. 1203 (2004)
November 8, Week 10:

No Class

November IS, Week 11:
PI Lawyers Tell Stories Many Ways
Documentary Film: Hot Coffee
Readings:
http://blog.oregonlive.com/madaboutmovies/2011/06/hot_coffee_an_unlikely_oregon.
html
http://www.jtexconsumerlaw.com/VllNl/Coffee.pdf
http://www.ketv.com/Family-Fights-Cap-On-Medical-Malpractice-Damages//9675214/10135218/-/kxx80g/-/index.html
http://www.motherjones.com/politics/2011/07/kbr-could-win-jamie-Ieigh-jones-rapetrial
http://www.forbes.com/sites/docket/2011/06/30/cup-half-full-hot-coffee-serves-upslanted-view-of-liability-system/
November 29, Week 12:

Assignment 5: Student presentations

December 4, Week 13:

Assignment 5: Student presentations

Good luck on exams!
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Public Interest lawyering Assignments 3-5

My aim for this course is to expand your writing skills both in the litigation and in the
non-litigation realms. I want you to gain skills in many of the things public interest
lawyers do in practice, but rarely learn in law school-including working collaboratively,
fundraising, and using media to advance your goals.
To this end, Assignments 3-5 are structured as a project you will undertake in pairs
which will total 50% of your grade in the course. You and your partner will select a
public interest issue of concern to you in any jurisdiction (domestic or international).
The issue can be anything from environmental concerns to human rights, criminal to gay
marriage issues, and your approach to the issue can be from any political point of view.
Having identified the issue and community you want to work for, you will create parts of
a public interest organization/strategy to address it.
I must approve your issue before you move on to the actual assignments. I will not be
judging the validity of your issue, but rather its suitability as the basis for Assignments 35. Please submit to me a brief description of your topic (half a page is fine) with your
partner by October 1st.
The issue will then form the basis of your donor solicitation letter, press release and
outline of a new media strategy, and oral presentation.

Public Interest Lawyering Assignment 3: Media, Press Release and New Media Outline
The media assignment is to write a press release and come up with a new media
advocacy outline for your public interest organization. As with all of the remaining
assignments, you will work in your pairs. As you have learned, most media projects in a
public interest legal organization setting are connected to an event, case, report etc. or
a series of these. Whether the organization uses traditional media like a press release
or more technologically savvy media like video, email.Facebook.Twitter. blogs etc., the
goal is the same-to get the word out about the organization's work, to make the public
aware of your cause, and in most instances, to advocate and raise funds as well.
The assignment has two parts:
(1) First you will write a press release about (to name a few) an upcoming event,
report, case, legislation, project, victory, or hearing (or some other press worthy
project). Be sure to pick something that advances the goals of your organization.
It should not be a broad issue or idea, but something rather specific, as we
discussed in class. As you learned, press releases follow a very particular format
and organization, which you should follow in your press release. Press releases
are rarely longer than two pages, are always single-spaced and should be written
in Calibri or Times New Roman. I have included elements of a traditional press
release, a general template and samples to guide you.
(2) You will also be creating a new media advocacy outline laying out your
organization's plan to use new media. You have broad leeway here to create
what you think is best for your organization. This may be a new media plan that
you roll out over a period of time for one or many projects, events, cases, and/or
advocacy initiatives. The outline you create should be specific and geared to
someone who doesn't know too much about new media sources (perhaps your
Board of Directors). Your job will be to explain not only what you will be dOing
but also how and why. You will need to explain the project/issue and how the
source would advance your cause. I have included a new media worksheet to
help you think about your outline.
For example, you could give out hand held cameras to clients or folks in the field to tell a
story about their community, to help find witnesses, to make advocacy pieces for the
public, and/or to show legislators to help pass legislation. You may use this (or
something else) in any way you think is appropriate (through a FB or Twitter campaign,
blogging to your donors or constituents etc.) Please use your imagination and consider
ways to use new media both inside and outside of your organization. This outline does
need to be long, but should be thoughtful and descriptive.

Public Interest Lawyering Assignment 4: Writing a Fundraising Letter of Intent
Letters of inquiry are an important part of the fundraising process. Many foundations,
corporations and individual major donors now prefer that funding requests be
submitted first in letter format instead of a full proposal. Others are using preliminary
letters of inquiry to determine if they have an interest in a project before accepting a
full proposal. In either instance, it is important to recognize that a well-written letter of
inquiry is crucial to securing funding for your project.
Working in your partnership,'your assignment is to write a Letter of Inquiry to a
foundation, corporate foundation or individual donor. Your audience is someone who
knows very little about your organization and its work. The letter of inquiry should be
brief--no more than three pages single spaced-and must be a succinct but thorough
presentation of the need or problem you have identified, the proposed solution, and
your organization's qualifications for implementing that solution. It may be for your
organization in general or for a specific project at your organization.
Please see the samples for more details about the letter's format and substance.
Due: By email to Professor Kaplan Sunday, November 4, 2012 by Spm

Public Interest Lawyering Assignment 5: Reporting to your Board of Directors
Nov. 29 or Dec. 4

An important part of public Interest lawyering is oral presentation skills. Often attorneys
working for a public interest organization are required to present an update of the
organization's work to their Board of Directors. While this presentation should be a direct
reporting to the Board about the organization's accomplishments, it also serves as an
opportunity to inspire and excite your Board of Directors about the organization and its
upcoming projects. Behind all of this of course is also the hope that they will increase their
financial support and encourage others to do the same. Accordingly, Assignment 5 will be an
oral presentation about your project to your fictional Board of Directors. The goals of such a
presentation are to:
1. Report on past, current and future projects (enthusiastically) ,
2. Encourage fundraising by board members, in a subtle way, whic~ may include
highlighting client or other success stories,
3. Answer questions they may have.
The presentation should take about 15 minutes, leaving 5-10 minutes for questions. Both
partners should participate. You're welcome to use PowerPoint, handouts, etc.-just please let
us know in advance (at least 48 hours) so that the classroom is prepared.

Activate Oregon I Defining the Campaign
Our mission at Activate Oregon is to encourage and empower citizens to use active

transportation. We aim to create a state where the laws and attitudes foster a feeling of safety for
cyclists and pedestrians using the streets. In order to achieve this goal we need support from all
Oregonians. The 23

~

Hours campaign is a way to do so. 23

~

Hours has a twofold objective, to

increase the physical activity of Oregonians and generate support for the overall mission of
Activate Oregon.

23

~

Hours is a campaign designed to challenge Oregonians to pledge to move for at

least 30 minutes a day for the entire month of June. By using social media we wish to create an
interactive campaign. We plan to initiate 23

~

Hours on Twitter with a link to our webpage.

Among other resources, our webpage will have pledge space, a calendar for logging activity, a
blog and hyperlinks to sites such as Vimeo where participants may upload their testimonial
videos. We will also utilize Facebook to encourage discussion on how to fit activity into busy
days.

The campaign will increase the strength of our communities by getting people out of their
home and cars and into their neighborhoods, it will reduce the number of short car trips that
could be accomplished by walking, biking, or jogging and it will provide support and resources
for those who feel too busy to get regular exercise and who are concerned about their safety.
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Activate Oregon I Campaign Strategy
Campaign: 23lh hours
Briefly describe the cam pa ign you are working on
This is a statewide campaign to encourage Oregonians to pledge to
move for at least 30 minutes a day for the month ofJune.

campaign, Safe Routes to School and Bikes Belong all relate strongly o
this campaign. Locally, the North Portland Sunday Parkways on JunE
24 allows for an excellent opportunity for cross-promotion.
Platforms: Indicate platforms to be used to implement
- Activate Oregon web page (pledge space, calendar for logging
activity, resources and blog)
- Vimeo (for uploading testimonial videos)
- Facebook (for discussion on how to fit activity into busy day5
and how to feel safe)
- Twitter: Initial ask and periodic updates

Context
Target Audience(s)
Sedentary Oregonians, particularly individuals who live in suburban
areas or are of minimal economic means.
Cross-Promotion: Any cross-promotion efforts also relate to this goal?
The work of national campaigns like Mrs. Obama's "Let's Move"
Goal: At least 10,000 p ledges to be active for 30+ minutes a day for the entire month of June
Stra tegies/ Action Items
AddreSSing the fear of activity: Create an online space where people can share their stories with others on how
they overcome fear of outdoor activity, particularly in neighborhoods with crime and infrastructure issues.
Overcoming one of the barriers to outdoor activity: Guarantee that for any individual who signs the pledge and
finds themselves injured due to traffic violence while engaging in their 30 days of, that Activate Oregon will
provide free legal advice, and when appropriate pro bono or low bono full scale legal representation.
Target youth and elderly: Outreach (in non-digital form, if necessary) to schools and senior centers.

Indicators of Success
What are some indicators of success for this particular goal?
Numeric success: Number of individuals who sign up
compared to those who complete the challenge.
Conversational success: Level of chatter on the Facebook
site and under the hashtag #23.5hours.
Evaluation of imp act
What is the schedule for reviewing results?
Months of April and May: Ramp up the project, build web
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Metrics
The number of stories, either
by blog post or videos that are
submitted.
Number of people who sign up
who actually complete the
challenge.
Do rates of participation match
the population numbers?

structure, ally with school groups and neighborhood
associations. Evaluate if we are reaching the target
communities.
Mid June: Final push, Twitter ask, examine if we are getting the
desired response rate.
July: Contact all participants who Jogged any activity, ask
What types of decisions will be made based on info gathered?
-If we are not reaching goals regarding target communities or
participation rates, we will shift resources as needed.

Activate Oregon I Press Release
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FOR IMMEDIATE RELEASE

Immigrant Women's Alliance Announces
Free Legal Clinic for Immigrant Women Who Have Been
Sexually Harassed or Assaulted at Work
Immigrant Women's Alliance
842 SE 122nd Ave.
Portland, Oregon 97216
www.iwalliance.org
For all press inquiries please contact:
Shirin Khosravi
skhosravi@iwaaliance.org
(503) 222-2222

PORTLAND, OR, OCTOBER 24, 2012 (pRWeb) --- Immigrant Women's Alliance (IWA), a
holistic legal services organization for low-income immigrant women, announced today that it is
hosting a free legal clinic on Friday, November 2nd from 6pm to 9pm at the North Portland
Community Center. The clinic will provide individual counseling to immigrant women who have
experienced sexual harassment or sexual assault in the workplace. Services will include
education about women's rights in the workplace, legal intake and attorney referrals, and
information about other resources, including rape crisis counseling. The clinic will be staffed by
attorneys and counselors who are fluent in Spanish and English. Other languages will be
available using a phone translation service. Child care will be available.
Women interested in attending the clinic should call (503) 222-2222 to schedule an appointment.
Appointments are preferred, but drop-ins slots will be available on a ftrst come, ftrst served
basis. IWA's goal is to provide immigrant women workers in Portland, regardless of their legal
status, with the information and support they need to protect themselves and their families and
enforce their rights.
"Sexual harassment of immigrant women workers in the United States is a growing problem, but
there are many barriers, including language isolation, cultural isolation, and fear of retaliation,
that discourage women from seeking help," said Bonnie Sailer, staff attorney at IWA, "IWA is a
place where women can come forward without fear and receive the help they need to combat
sexual harassment in the workplace."
IWA is committed to ending the mistreatment of immigrant women workers. Earlier this

year. IWA and community partner Northwest Workers' Justice Project obtained an $512,000
verdict on behalf of a Spanish-speaking female janitor who had been sexually assaulted on the
job by her supervisor and then retaliated against by her employer when she reported the incident.
For women who are not able to attend the clinic in person, IWA's advice and counseling hotline
offers free, multilingual assistance to women who have been sexually harassed at work or school.
The hotline number is 1-800-222-:2222.

About Immigrant Women's Alliance:
Immigrant Women's Alliance encourages immigrant women to live to their fullest potential in
their new community by helping them navigate obstacles to fulfilling their goals. We pursue our
mission through legal advice, representation, mentorship, community partnerships and
education to empower immigrant women clients. lWA is a nonprofit organIzation and depends
on the support ofthe community to perform its mission. For more information, please visit
www.iwalliance.org orsubscribe to our blog at http://blog.iwalliance.org.
For interview inquiries, please contact Shirin Khosravi, Media Liaison
skhosravi@iwaaliance.org
(503) 222-2222

###

Stand Up For Immigrants' Rights
October 28,2011
Ms. Lois Ubafias
President
Midler Foundation
320 East 43rd Street
New York, NY 10017

Dear Ms. Ubafias:
Thank you for the opportunity to submit this letter of inquiry to the Midler Foundation. We hope
to determine your interest in receiving a full proposal for SUFIR's Justice in Jobs Program. We
are respectfully requesting your consideration of a grant in the amount ofS175,000.
The Justice in Jobs Program will serve a group vital to our local economy but which is widely
overlooked: docwnented immigrant workers who face abuse, harassment and discrimination in
the workplace. In particular, our project will focus on assisting workers who come to the U.S.
under the H-2A and H-2B visa programs :- the progeny of some of the most exploitative guest
worker programs in the country. Bound to a single employer who dictates the conditions they
live and work in, these laborers are imported from Mexico, Central America and as far as West
Africa to work in agricultural, food processing, landscaping or construction jobs. With their
presence in the U.S. predicated on employer-sponsored visas, the workers often toil from dawn
to dusk in hazardous conditions but do not come forward for fear of employer reprisals.
Justice in Jobs will take a two-pronged approach in assisting these workers. On the direct
services side, we will offer free educational programs and counseling to raise awareness among
the workers of their rights under U.S. law. We will also represent the workers in workplace
harassment, employment discrimination and other employment-related litigation. On the policy
side, we will advocate for reform of wages, work conditions and terms of employment
Additionally, we will push for federal and state legislation to protect the immigration status ofH2 visa workers who assert their rights under existing U.S. labor and employment laws.
Our organization, with a dedicated staff of 22 immigration attorneys - who have a combined 181
years of experience in the field - three policy analysts and two lobbyists, is well-positioned to
provide these services.
The Organization
It has been five years since we co-founded SUFIR to serve as the unifying voice for the vibrant
immigrant community in the New York metropolitan region. In that time, we have successfuJly
established a wide range of projects, among them award-winning programs which provide direct
legal services and policy advocacy on behalf of abused immigrant spouses, immigrant youths
with undocumented parents, and immigrants seeking access to medical services. The Justice in
Jobs Program is a natural outgrowth of our existing legal services and will allow SUFIR to
provide comprehensive legal assistance to at-risk immigrant communities in our region.
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The Need
The U.S. government launched the H-2 visa program in the early 1940s, in response to the needs
of large sugar cane field owners in Florida who wanted to import affordable labor from the
Caribbean islands. In the 1960s, when the government was forced to shut down the infamous
Bracero programl due to widespread abuse of workers, the H-2 program became the primary
means through which cheap labor could be funneled to the U.S. In the 1980s, Congress revised
the program to create two types of visas - H-2A visas for agricultural workers and H-2B visas
for other manual laborers.
Today, more than 200.000 workers come to the U.S. annually under the two H-2 visa programs.2
Some 70,000 to 100,000 H-2 visa workers now are employed in the New York metropolitan
region, according to estimates by the Center for Immigrant Studies.
Among them are Marvin and Johanna Marvin, a 66-year-old father of three, everyday sits
hunched over his work station in East Brooklyn, toiling over made-to-order doorknobs in a
windowless cellar filled with the stench ofbuming rubber. His lower back throbs with pain from
the 12-hour workdays. In a sweltering factory across the river in Manhattan. Johanna, 7 months
pregnant, sews together her 54th skirt of the day. She must make another 21 before she can go
on her bathroom break. Meanwhile, she tolerates the unwanted sexual advances of her superior,
for fear of reprisal.
The H-2 program is rife with abuse, with employers dangling the threat of removal to squeeze
out every last ounce of productivity and profits off the backs of the most vulnerable. Marvin
came to us after his employer withheld his wages and demanded he agree to even longer hours.
When he insisted on being paid, the employer threatened him with the cancellation of his visa,
claiming his refusal to work. constituted a breach of their employment contract. Johanna sought
our help because her boss, seeing she was pregnant, told her she would be sent home before the
birth of her baby because she had suffered "injuries" that would prevent her from working.
The Methodology
The support of your organization would allow us to fund three staff attorney positions dedicated
to providing direct legal services for hard-working immigrants such as Marvin and Johanna.
Attorneys from our various units are now pitching in to assist Marvin in filing his worker's
compensation claim, and Johanna in securing maternity leave and filing a sexual harassment suit.
Having staff attorneys dedicated to the Justice in Jobs Program will allow us to fill a desperate
need by serving an estimated 1,000 H-2 workers over an I8-month period. The staff attorneys
will also train and assist our network of pro-bono attorneys.
Your support will also allow us to liaison with our existing network of partners to provide
education programs to H-2 workers. Specifically, the Justice in Jobs program will partner with
local community groups and social services organizations - some of whom we already work with
lBracero was ajoint program with the Mexican government to bring workers to the U.S. to provide agriCUltural and
manual labor in the Western states.
2 This

number is likely higher, because it does not Include workers who come In under an H-2R, or returning

visa.
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in our other projects - to establish field offices in regions with large H-2 visa worker
populations. We have also found willing partners in several area law schools, whose student
interns have begun interviewing workers and drafting demand letters in two dozen cases.
On the policy side, we have developed a comprehensive plan to highlight issues facing H-2 visa
workers. This includes drafting and publishing policy briefs as well as implementing a media
strategy to garner public support. Your support will help fund an independent study on the
working conditions ofH-2 workers in the region, and allow us to expand our retainer agreement
with our lobbyists in Albany and Washington D.C. to include work on legislation to ban
employers from cancelling H-2 visas of workers who file adverse employment claims.
Leadership

".I1!!!!!!!!!!!!!iise, who immigrated to the U.S. from China in 1995, has extensive
experience in immigration hearings and litigation, particularly deportation hearings and due
process challenges to illegal detentions of immigrants. Prior to co-founding SUFJR, she ran
FairWorks, a federal pilot program which provides immigration and employment law services to
low-income workers .
. . . . . .~a native of New York, worked for the immigration unit of Dignity in Work,
representing penn anent residents challenging deportation orders based on misdemeanor
orked for the
convictions in the New York area. Prior to co-founding SUFIR,
Immigration Policy Institute in Washington, D.C., drafting policy briefs and lobbying Congress
for immigration law reform. Before that, he interned as a legislative aide to Sen. Chuck Schumer
(D-NY), who has sponsored numerous bills on behalf of documented immigrants.
Conclusion
Justice in Jobs will be dedicated to assisting documented workers in our community assert their
rights - at work, through the legal system and in the halls of Congress. Your support will enable
us to advocate for policy reform and offer direct legal services, education and counseling to a
large number of immigrant workers so they may stand up for their rights without fear of
reprisals. If you have any questions regarding the Justice for Jobs program, please feel free to
contact us. We appreciate the opportunity to submit this letter of interest, and look forward to
presenting a full proposal for the Justice in Jobs program.
Sincerely,

o~resf<lenf, SUFIR
Direct: (718) 551 -3100
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